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Overview: 18th FEB – 18th MARCH 2020

NEWS COVERAGE

164%
increase from average media coverage is observed on 18th March 
following the increase in cases and death of two COVID-19 
patients. The surge of new cases are linked to the tabligh
gathering at the Seri Petaling mosque on Feb 28.

Over the course of one month, an 
average of 504 news reported 
per day on COVID-19 by 
Malaysian media.  Following the 
spike of cases and the restriction 
of movement by the government, 
the news coverage continue to
escalate as two deaths are 
reported on 17th March.

MEDIA SHAREWHICH MEDIA OUTLETS COVER 
THE PANDEMIC THE MOST?

The biggest share of the news 
is covered by Bernama and The 
Edge Markets. For a business 
and financial publication, The 
Edge Markets preoccupation 
with COVID-19 is a reflection of
the magnitude of the economic 
effect of the pandemic. The 
number of cases at 790 as in 
18th March makes Malaysia the 
worst-affected country by the 
virus in Southeast Asia.



TOP PERSON
#1

Muhyiddin 
Yassin

#2

Donald 
Trump

#3

Adham
Baba

#4

Noor 
Hisham 

Abdullah

#5

Zulkifli
Mohamad 

Al Bakri

Over the week, the Prime Minister 
is the most mentioned name in 
the news in relation to COVID-19 
with 1030 news on the pandemic.

This is followed with the US 
President, Donald Trump, as 
COVID-19 declared a national 
emergency in the US and travel 
ban has been issued on European 
countries.

Adham Baba, the newly appointed 
Health Minister is also in the 
spotlight as the number of cases 
grow just in the time of the 
formation of the new government 
coalition. 

The Health Director General, 
Noor Hisham Abdullah is at 4th

place, reflecting his pivotal role 
in the local scene in containing 
the outbreak. 

The newly elected Religious 
Affairs Minister, Dr Zulkifli
Mohamad Al Bakri is also among 
the top person as the call to 
suspension of all religious 
activities and Friday prayers are 
made in line with the restriction 
of movement order.

1030 news

358 news

287 news

235 news

121 news
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WHO ARE 
MENTIONED 
THE MOST?
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TOP INFLUENCERS

1362

943

360

316

473

WHO SPEAKS THE MOST?

#1 Muhyiddin Yassin

The newly elected Prime Minister is the first in rank, 
with 1362 statements reported by the media. The 
announcement of restriction of movement is among the 
strict measure metioned by Muhyiddin Yassin in 
managing the outbreak.

With 61.3% of Muslim population in Malaysia, the 
directive decree by the Religious Affairs Minister, Dr 
Zulkifli Mohamad Al Bakri continue to be given high 
coverage by the media in mitigating COVID-19 
impact from religious gathering.

Both Muhyiddin Yassin and Adham Baba is in media 
scrutiny over their competency in handling the 
pandemic immediately after the formation of the 
cabinet. The Health Minister who is also a medical 
doctor is bracing the nation to meet the most severe 
stage of COVI-19, the mitigation phase. #2 Adham Baba

#4 Hishammuddin Hussein

#3 Noor Hisham Abdullah

#5 Zulkifli Mohamad Al Bakri

In line with his role in media briefing on the pandemic, 
The Health Director General, Noor Hisham Abdullah 
is also among the top influencer, with 706 statements 
covered by the media over the week, highlighting his 
plea for the people to cooperate in safe distancing, 
among many other statements.

The Foreign Affairs Minister, Hishammuddin Hussein is 
also among the top 5 as he updated the situation of 
Malaysians overseas. On March 13th as much as 11 
Malaysian cases are reported overseas. The Foreign 
Affairs Minister assured the media that Covid-19 is 
Foreign Ministry's first priority.
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World Health 
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Overview: 12th MARCH – 18th MARCH 2020

The top issues dominating local media over the course of one week is 
on the numbers of death toll globally. With the increase in numbers of 
death in Iran and Italy, the growing number of cases in Malaysia has 
become a growing concern, especially as two deaths are now reported. 
Statements by the Chief of World Health Organization is highly covered 
by the media as the organization continue to monitor the situation 
closely.  The number of cases tested positive in Malaysia and globally is 
also among the top issues. Hollywood celebrity, Tom Hanks and the 
wife of Canadian Prime Minister, Justin Trudeau are among those 
tested positive. The effect of the pandemic as quarantine and lockdown 
preparation is also widely reported by local media.



Overview: 18th FEB – 18th MARCH 2020

FOREIGN MEDIA COVERAGE

Across ASEAN and in Europe, the 
media coverage has also intensified 
with the increase in cases The 
highest media coverage is reported 
on 18th March, similar to the spike in 
Malaysia.

As the number of deaths in Italy 
reach 2,503 people on 18th March, 
the growing concern is depicted in 
the media as Europe become the 
new epicenter of the pandemic.

MEDIA SHARE
WHICH MEDIA OUTLETS 
COVER COVID-19 THE 
MOST?

Across ASEAN, Indonesia media is the 
most diligent media in covering COVID-
19 with Republika leading the rank. The 
outstanding numbers are reflective of 
the country’s population.

The media coverage by Singapore and 
Philippines media dwarfed in 
comparison. Channel News Asia, a 
regional media from Singapore is 
leading the media coverage in the state 
with 1,715 news over the course of one 
month.

In Europe, tabloid media as Mail Online 
seems to be leading sensationalized 
coverage of COVID-19, while reputable 
media as The Guardian only comes at 
5th place. 



Indonesia: 
Achmad Yurianto

(4,597 statements)

Singapore: 
Donald Trump 

(278 statements)

Philippines: 
Rodrigo Duterte 
(332 statements)

Europe: 
Boris Johnson

(830 statements)

Over the week, Donald Trump 
rank as the most quoted individual 
in Singapore. The issuing travel 
ban on European nations has 
come into force as part of a US 
contingency plan to tackle the 
coronavirus crisis. 

As focus shift between politician 
and health experts alike, the top 
influencers in the foreign media 
outlets are also similarly 
dominated by these key figures. In 
Indonesia, Achmad Yurianto, the 
government spokesman for Covid-
19 handling is fulfilling his role as 
seen by the impressive number of 
media statements made. 

Rodrigo Duterte, the President 
of Philippines hold the top 
spotlight in Philippines as the 
country suspended domestic 
travel to and from the Manila 
and authorized sweeping 
quarantines in the region to fight 
the new coronavirus.

Boris Johnson become the most 
quoted individual in Europe as
UK is now under strict measure 
to close down school and public 
places as death tolls reaches 55.
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As public awareness arise in Indonesia with the increasing global number 
of COVID-19 cases, frequently asked questions is the most circulated issue 
in Indonesian media. 

In Singapore, as a global economic hub, the number of confirmed cases 
due to foreign entry continue to increase. Despite strict measure taken by 
the nation, 313 cases reported with 47 new infections of which 33 is 
imported.

The number of COVID-19 cases continue to flood Philippines media while 
media coverage in Europe continue to be centre around the US President 
who is also suspected with COVID-19 due to his contact with Brazilian 
delegation, some of whom have tested positive. He was later tested 
negative.

TOP 

ISSUES

INDONESIA: 
Soal Corona

SINGAPORE: 
Global 

Coronavirus

PHILIPPINES: 
COVID-19 

cases

EUROPE: 
Donald 
Trump
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@malaysiaindicator

YOUTUBE

@malaysiaindicator

FACEBOOKWe are research-based entity focusing on open source data
intelligence. Leveraging on Big Data and Artificial Intelligence, we
establish various data storytelling in many context such as price
intelligence, social listening and media monitoring.
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