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Overview: 16th MARCH – 22nd MARCH 2020

NEWS COVERAGE
For the first time in history,
Malaysia on March 16, declared
that the country will be placed
under a nationwide movement
restriction order starting from
March 18 to March 31, 2020.
Following the surge in the
number of positive cases in
Malaysia, the order is deemed
necessary to help curb the
pandemic.

33%

increase from average media coverage on the issue is
observed on 18th March as the Restriction of Movement is
first implemented in Malaysia due to COVID-19 pandemic.

MEDIA SHARE

WHICH MEDIA OUTLETS
COVER THE ORDER THE
MOST?
BERNAMA appears as the main
media in Malaysia in covering
about the COVID-19 movement
control order (MCO). The portal
made 594 news over the course
of one week.
Making headlines at second
place is My Metro with 389
news on the restriction of
movement. Bahasa Melayu news
seems to be leading the top 3
media, followed by English news.
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WHO ARE THE
MOST VOCAL?

TOP INFLUENCERS

#1

#2

#3

#4

#5

Muhyiddin Yassin

Ismail Sabri
Yaakob

Abdul Hamid
Bador

Adham Baba

Noor Hisham
Abdullah

1,116 statements

781 statements

473 statements

422 statements

367 statements

In the last 7 days, the newly elected Prime Minister, Tan Sri Muhyiddin Yassin
appeared as the main figure in controlling the public perception towards
COVID-19. From the announcement of restriction of movement to its
implementation and follow-up, he is the most featured figure in the media.
Ranking second is Ismail Sabri Yakob, The Defence Minister as the army is set
to be deployed on 22th March to help the implementation of the MCO. Given
the lax attitudes by some Malaysian, the move is seen as a necessary measure
to ensure better enforcement.
Inspector-General of PDRM, Tan Sri Abdul Hamid Bador appears third with 473
statements. Bador came under media attention after banning travels between
states, which has since been revoked. The police forces also play vital role in
public surveillance during the MCO from the first day of its implementation.
Health Minister Datuk Seri Dr Adham Baba come at fourth with 422 statements
in the past one-week period. The newly appointed Health Minister who is also
a medical doctor is bracing the nation in mitigating the spread of COVID-19. His
appearance in televised media and controversial statements also drew criticism
by the public.
The Health Director General, Noor Hisham Abdullah is at 5th place while
playing his role in containing the outbreak. The civil servant is seen as the
reference by the media in updating the cases and number of deaths over
the course of one week.
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TOP ISSUES
SPREAD OF
COVID-19

SOALAN
LAZIM

COVID-19
CASES

COVID-19
INFECTION

JUMLAH KES

WHO ARE THE
MOST VOCAL?

Given the number of cases
and death has continue to
climb over the course of this
week, the spread of COVID19, COVID-19 cases and
COVID-19 infections are
among the top issues, with
media coverage on local and
global situation.
With the announcement of
the movement restriction
order, public concerns are
addressed by Frequently
Asked Questions or Soalan
Lazim that has been
published by respective
Ministries in order to
explain the process to
business
owners,
employees, students and
the general public.
Being the worst-hit country
in Southeast Asia and
continue to climb the rank in
Asia,
the
worrisome
numbers of cases and death
is continuously covered by
the media and among the
top issues highlighted over
the course of one week.
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DEPENDENCY

HOW DOES THE
IMPACT CORRELATE?

The economical impact of Coronavirus pandemic has been an ongoing concern in
the media from earlier this month. As the restriction of movement announced and
implemented, the media coverage focused more on the lockdown instead. Over
765 articles were published about the order on March 18, dominating the share of
voice on COVID-19 impact, surpassing that of economic concern.
Along with the economical impact, the media exposure of COVID-19 related to
tourism and Word Health Organisation (WHO) has been declining for the past
one week. The pandemic impact on school remains relevant, while the media
exposure of hoax circulating among the public on COVID-19 is declining.
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TOP INFLUENCERS

The Prime Minister, Muhyiddin Yassin has been the top influencer for COVID-19
impact on tourism, economy, school and lockdown. His statements made up the
most quoted statements by the media on the mentioned impacts during the course
of one week.
He was not active in talking about the hoax surrounding the pandemic, instead the
issue was mostly handled by Saifuddin Abdullah and Ismail Sabri Yaakob. As The
Minister of Communications and Multimedia, Saifuddin Abdullah dominating
presence in addressing hoax and fake news are relevant to his role.
Meanwhile, the Defence Minister, Ismail Sabri Yaakob is also actively engaged in the
school closure on top of the national lockdown announced by Muhyiddin.
In relation to WHO, the director-general Tedros Adhanom is the leading influencer
in addressing the pandemic, followed by the Health Minister, Adham Baba as a key
figure in Malaysia in implementing WHO counsel.
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MEDIA SHARE

WHICH MEDIA OUTLETS COVER
THE IMPACT THE MOST?

As the news agency of the government of Malaysia, BERNAMA is leading the
media coverage on the impact of COVID-19 on tourism, hoax, WHO and the
recent lockdown with the number of coverage far surpassing other media outlets.
In a similar active role is MSN Malaysia on school coverage.
As an economic and finance media, The Edge Markets was the most active
medium to report on the economic impact of COVID-19 for the past one-week
period. Other active media on the impact coverage include My Metro and Astro
Awani.
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